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‘there is something special here and
there is something different’.

AH: Don’t underestimate the tal-
ent on the pitch. It is a talented
squad we have but it’s also a very
young squad. If you harness talent
with heart it amplifies talent. You
watch these lads and they don’t
know when they’re beaten, and
that’s all we ask. I stood on Weald-
stone’s terrace with a few fans and
we were getting a bit of grief as you
do ‘club officials are there, let’s
have a ping’. We hadn’t kicked a ball
yet and I had a long chat with the
lads about the price of coke and all
sorts and what came across was
that they just wanted the lads to
give 100 per cent until the final
whistle. We got a lot of those lads
together to have a chat with them
before the last home game, because
we wanted them to support us like
nobody’s business in that last home
game, and we asked them ‘have we
delivered what you asked?’ All of
them said ‘yes’ and I think that’s
what your fan expects. Your fan
expects win, lose or draw that your
players give 100 per cent. And how
often do you hear ‘overpaid foot-
ballers poncing around’, you can’t
say that about our boys.

GA: Some of our players would

love to be as well paid as the lads in
the Championship and Premier-
ship. Some of the boys here would
run through brick walls for you and
it’s never been about the money –
that’s a brilliant thing that we’ve
achieved at the club.
In an interview you gave at the
start of the season, Andrew, you
spoke about uniting the club
with the phrase ‘one Wycombe’ a
prominent feature, do you think
that’s been achieved?

AH: I think it has. More impor-
tantly, I think it’s emanated off the
pitch onto the terraces, into the
boardroom and into everyone
involved. We’re not there yet, prop-
erly not there yet but the one thing I
would say that was a core objective
for us was to end up with one group
of people and I think we are mas-
sively down the road with that. It
comes from the pitch. Once the
players do it then I think people
respond to that. We’re never going
to make everyone happy and, unfor-
tunately, with what you’ve got to do

when running a club and a business
you’re going to upset a few people.
We only do what’s best for the club
and it strikes me now that have a
fantastic family, single focused
club. There’s still a lot to do and it
will be interesting to see what hap-
pens in the future if we have a run
that isn’t quite as impressive. That’s
the time when people have to dig
deep and support the long term
objective of what we’re trying to do.
Do you think you’ve given the
people of High Wycombe a team
and a product that they can sup-
port and get behind?

GA: The buzz is back around the
town. It’s not a buzz that I like, I’d
like a much bigger buzz, I’d like a
lot more interest, I’d like kids to be
wearing shirts with the names of
their heroes on the back but you are
talking realms of fantasy some-
times with the clubs that surround
us. It’s just starting again to bubble
under the surface. Like Andrew
says, we’re miles off the end prod-
uct but we’ve got some ingredients
that have come out that we thought
we’d have had to work harder on.
We’re still getting some unhappy
people and there always will be on
the terraces. You’re never going to
keep everyone happy ever, ever.
You’ve got to accept that as a man-
ager, as a team and as a chairman.
Andrew’s realised really quickly
that some people will moan no mat-
ter what and sometimes it’s about
the people who don’t. That bubble is
just stirring in the town and hope-
fully we can give Wycombe some-
thing to be proud of, football wise,
because it hasn’t had that for a
while.

AH: What I’m hoping for is that
we as a brand – and we are a brand
– have a core message and that peo-
ple understand that. That sounds
really corporately poncey but your
fans want to know what your club
stands for and I think we’ve demon-
strated this year what the club
stands for. I think it’s hard. I’m a
northerner and I’m from a place
where you grew up fanatical about
your football team, the whole town
knew about your football team and
the whole thing. That’s partly our
job. It’s our job as a marketing
team, as a company with a brand to
publicise that brand and engage. We
want to do much more engagement

and work harder with the commu-
nity going forward, but it’s about
supporting the football club and the
players. We want to make Wycombe
proud of what we do but we also
want to include Wycombe. We want
to spend more time with youngsters
so that they can grow up appreciat-
ing what they have on their
doorstep. We are the biggest profes-
sional sporting entity in this area
and we want everyone to know
about it. We are the best kept secret
in Bucks at times.
Do you see a day when the club
can be attracting attendances
which are regularly over 5,000?

AH: Our attendance is up about
12 per cent this year and our atten-
dance this year is actually higher
than when we were in League One.
The first point I’d say is that the
fans are already coming back, we’re
seeing that and on the gate it’s
absolutely critical. You can’t just
put a newspaper article out and say
‘come and watch Wycombe’. You’re
asking people to spend hard earned
money and we have to make sure
they have a reason to do that. Do
you know what we need to do? Get
outside Wycombe. Let’s go to MK
Dons’ territories, let’s go to west
London, let’s catch some of those
fans. What about if we can have the
occasionals, what if we have people
that only come six or seven times a

year but they come when their
teams are somewhere else. We need
to be brighter and pull people in. We
need to work harder to say ‘this is
an easy option’. Let’s make coming
to Wycombe an easy and pleasura-
ble option. The more we can get in,
the more we can invest.

GA: The product on the pitch is
where I come in and I want to give
them a good product on the pitch. I
want to give them some good,
attacking, expansive football. It’s
not about how many more we’ll
score than them but it gets that way
sometimes in games and I know
that’s what fans love seeing. They
love seeing action whether you win,
lose or draw. We’re a club that are
restricted to bringing players in
that not many other people fancied,
that other people rejected or didn’t
give them a chance, so Wycombe
people can be proud that they’re
supporting a team that’s been really
up against it. They’ve got to be
proud of what they’ve done and
they’ve played their part in putting
us back on the map – the hardcore
fans.

AH: A rough figure for you: for
every thousand average we go up on
a home gate over the season it will
probably give us access to ten per
cent more budget for players. It’s
massive.

GA: It’s a couple of players. Peo-
ple might say that this year we’ve
been a couple of players short of
going straight up, so when you put
things like that it’s huge.
If you had to sum the season up
in one word what would it be?

AH: Satisfying. I’m satisfied that
we sat down, set a plan and deliv-
ered the plan. I would hope that
Wycombe is a little bit better off for
what we’ve done for and with
Wycombe this season.

GA: Optimistic, for me. Win, lose
or draw Thursday night, play-off
final or not, optimistic because I
can feel what’s happening at this
club and it fills me with great
excitement to stay here and carry
this job on.

Andrew Howard became Wanderers chairman in July 2014.

Gareth Ainsworth master mind-
ed a club record points tally.

Wanderers have performed above all expectations this season.

Howard: ‘We’re the best
kept secret in Bucks’ WANDERERS chairman Andrew

Howard says he will be meeting a
Premier League club next week in
the hope of bringing more talented
youngsters to the club.

In the absence of their own
youth set-up Wycombe have turned
to signing young players from
teams higher up the Football
League and nurturing their talent
by giving them an introduction to
senior football.

This season Blues have won
plaudits for their work with the
likes of 18-year-old Fred Onyedin-
ma and Alfie Mawson, who went on
to be nominated for League Two
Player of the Year in his first full
season in professional football.

Howard said: “Everyone talks
academies but they’re massively
expensive. It’s shifting up all the
time and I think a lot of clubs will
look to clubs below them in the
leagues to help them develop their
players.”

Plans are being put in place to
house young players, who arrive
on loan, in order to create an envi-
ronment which will entice clubs
higher up the football pyramid to
loan their best young players to
Wanderers.

“We have a meeting with a Pre-
mier League club next week to
work with their development team,
the main reason being that we can
give them a life academy,” said the
Wycombe chairman.

“It’s a life academy for these
youngsters to come in and the
house is integral to that. You can’t
take a 17-year-old, pluck him out of
home and just take them out of the
club they’ve played at for six or
seven years.

“You have to make sure they’re
in a safe environment, and we have
to push them and develop them.
That’s why the house works and
that’s why the house will work.”

Manager Gareth Ainsworth
commented that links struck up
with clubs like Brentford, who’ve
loaned Blues four players this sea-
son, have become the “lifeblood of
our recruitment”.

The Blues boss says only the best
players from the under-21 league
are allowed to leave on loan, but
they are not the ones which the
club can attract.

“We don’t get the best ones
because we’re Wycombe Wander-
ers,” he said. “We get the ones
under the best ones, so it’s really
important to look after them.

“They’re not necessarily coming
to play but they might need the life
bit to improve their football bit and
become the best players. They’re
not the finished article at 18, 19, 20-
years-old – some of them won’t
even have ironed a shirt for them-
selves.

“Before you can start thinking
about being a top class footballer
you need all these things to give
you confidence.

“The best thing I ever did was
move out of home when I was 18-
years-old to go and play football. I
was lucky. At the time I didn’t feel
it because I wanted to stay with my
mum and dad but it was the best
thing I ever did.”

Youth is the
key to Blues’
future


